Appec: r. CapatoB, yn. TaHKUCTOB, 1 Address: r. Capatos, yn. TaHKMUCTOB, 1

Tene¢oH apeHpaa: +7 (8452) 77-22-55 (po6. 1) Phone rent: +7 (8452) 77-22-55 (006. 1) ML
TenedoH peknama: +7 (8452) 77-22-55 (006. 5) Phone marketing: +7 (8452) 77-22-55 (06. 5) -
E-mail: forumsaratov@mail.ru E-mail: forumsaratov@mail.ru .
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e CAPATOB. NMPUBNEKATEJ/IbHOCTb PETMOHA e COUNATIbHO-OKOHOMUYECKUNE NMOKAIATEJIN

e SARATOV. REGION HIGHLIGHTS e SOCIAL-ECONOMIC INDEX
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1,3 MJIH uenosek 1,3 million people

® COBpPEMEHHBIN, AMHAMUYHO Pa3BMBatOLLMMCA Fopo[. obLas YACNEHHOCTb total resident popglation
MOCTOAHHOI O HaceneHns of Saratov metropolitan area
CapaToBCKOW arfiomMepaL/mm
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e BxoguT B Tomn 20 KpynHenLwnx ropoaos Poccun.

® Ky/bTYPHbIN, 93KOHOMUYECKMIA 1 06pa3oBaTeNbHbIN LIEHTP MOBOMKbS. /‘
® KpynHbIM MPOMbILLIEHHBIN LEEHTP, FOTOBbIN MEPENTI B KATEFOPUIO «MUNIMOHHNKOB» . 850 000 4vesioBek ﬁ%%%/ 850 OOO people
0bLLas YCNEeHHOCTb 7 total resident population
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" NOCTOSIHHOI O HaceneHns CapatoBa of Saratov
e A modern, dynamically developing city. 1R
’ / e 221 847 yesioBek ( 221 847 people

e Ranked among top 20 Russian cities.

. . ) obLLas YMCNEHHOCTb
e Cultural, economic and educational center of the Volga region.

MOCTOSIHHOIO HaceeHns JHrenbca

35 700 py6nein

cpenHenyLLEBOM OOXOL,
HaceneHuns

total resident population of Engels

® | arge industrial center reaching a «million-plus population» in the nearest future.

35 700 rubles

average per capita income

76% [0X00B HaceneHus 76% of personal income
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TPATUTCA Ha NOKYTKY consumer goods
I‘IOTpe6l/ITeJ'IbCKl/IX TOBapOB 1 ycnyr and services make up
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YOaNeHHOCTb K Foro-BOCTOKY distance to the
oT MockBbl south-east of Moscow
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e OBLLAA MHOOPMALINA OB OBbEKTE

e GENERAL INFORMATION ABOUT THE PLACE

Obwas nnowaab / GBA

20 000w

ApeHaoyemas niowanb [ GLA

16 500 w*

e TK «DopymM>» - MepBblil TOProBbI KOMMEKC B ropofae, nocTpoeH B 2004 roay.
e OTKpbITUE 1-11 04epean - 2004 rof,

® PeKOHCTPYKLMA 06bekTa , yBenuyeHue nnoLaaomn B 2,5 pasa - 2013 rop.

e OTKpbITUE 2-11 odepeam - aBrycT 2013 roga.

e OTKpPbITUE 3-11 ovepenu - 2022 rof.

e Forum is the first shopping complex in the city, that was built in 2004.

® The opening of 1-st phase - 2004.

® Reconstruction of the object, an increase in the area by 2.5 times - 2013.
® Opening of the 2-nd stage - August 2013.

e Opening of the 3-rd stage - 2022/

MapkoBka / Parking

300 MecT / cars
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CpenHsis nocellaemMocTb TK/
The average attendance
of Forum

400 000 Yyen./mec.

people per month
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e M1YN
APEHOATOPOB

e TENANT MIX

AKOPHbIE
APEHOATOPDI

DNS ruvnep,
NeoHappo, Familia,
Oetckunn mup, CuH, Fun Day

ANCHOR
TENANTS

DNS giper,
Leonardo, Familia,
Detsky Mir, Sin, Fun Day
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OETCKUN
CErMEHT

[eTcknin Mup,
Pelican,
KoTodel n opyrune

CHILDREN'S
SEGMENT

Detsky Mir,
Pelican,
Kotofey and others

FASHION
OMNEPATOPbDI

Elis, Gerry Weber,
CWH 1 MHOT e apyrue

FASHION
OPERATORS

Elis, Gerry Weber,
Sin and many others



e CXEMA TK «POPYM»

* PLAN OF SHOPPING COMPLEX FORUM

Opexpa Bizzarro R Oetam
Familia Miss Koko 6ol)  Netckuii Myp
Fun Day CuvH Kotoden
Elis Becenas 3ates
Business line Pelican )
Gerry Weber O6yBb Kids Republic
KLASLIF KARI CuH
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e PACIMNOJIOXKEHUE N TPAHCTNOPTHAA OOCTYINHOCTb

e LOCATION AND TRANSPORT ACCESSIBILITY

o KoMMeKc pacrofioXxeH B CaMOM LIEHTPE ropo/a Ha UCTOPUYECKM TOProBOM NIOWAaM.
© OCTaHOBKM OBLLECTBEHHOr0 TPaHCMopTa HaXOAATCA B HENOCPeaCcTBeHHOM 6nmn3ocTn oT TK «Dopym»».
® Yepes ocTaHoBKy TK «DopyM» MPOXoadT MapLLPyThl MEX0YrOPOOHErO COOBLLEHNS.

Yepes octaHoBKU TK «Dopym» npoxoguT 6onee 25 MapLupyToB 06LLECTBEHHOIO TPAHCMOPTAa.
B 30He gBagLaTUMUHYTHOW NMeELEeXoaHoM OOCTYMHOCTU NpoXuBaeT 6onee 400 000 yenoBek.

® The shopping complex is situated in the city center in the historic business part of the town.
e Stops of public transport are situated in a close proximity to the Forum.
® The long haul bus service gets through the Forum'’s stop.

More than 25 directions of public transport go trough these stops.
More than 400 000 people live in the twenty-minute walking accessibility to the Forum.
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1,5 Kkm
CCaUN PRY
mm. I".B. MNMnexaHoBa

M. H.U. BaBunosa

10-20 MUHYT NELLKOM
10-20 minutes on foot

5-10 MUHYT Ha aBTOMOGUNE
5-10 minutes by car
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e ADVERTISING SUPPORT

e PEKJTAMHA4A NOAAOEPXXKA

CE3OHHbIE PEKJTAMHbIE
KAMMAHUN:

SEASONAL ADVERTISING
CAMPAIGN:

® ImMnpaxesble PK. e Branding campaign.

® CTUMYIMPYIOLLME NOTEPEN. e Promotional lottery.

¢ TBOpYeckMe MacTep-K1acchl. e Creative master classes.

MEPOMPUSITUS EVENTS IN THE SHOPPING i . RS &%
B KOMIMJIEKCE COMPLEX e T
e [leTcKue NpasaoHmKK. e Children’s parties. Bor m:; I

® DOellH-MeponpudTUS. e Fashion events.

® [1epeKpPeCTHbIN MAPKETUHT. e Cross-promotion.

e Entertaining promo events.

® PaspriekaTebHble MPOMO-aKLIMM.
e Festivals and fairs.
® |nternet promotion.

e DecTMBanm 1 SpMapKu.
e [lpoauKeHme Yepes VIHTEpHET.
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* KAPTA OCHOBHbIX KOHKYPEHTOB

TPL, «<HAPPY
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