Appec: r. CapaTtos, yn. TaHkcTos, 1 Address: r. Capatos, y/. TaHKMUCTOB, 1
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e CAPATOB. NMPUBNEKATEJ/IbHOCTb PETNOHA

e SARATOV. REGION HIGHLIGHTS

e CoBpeMEHHbIN, AMHAMMUYHO Pa3BUBAIOLLIMIACS FOPOL..

e BxoauT B Ton 20 KpynHenLwmnx ropoaos Poccun.

® Ky/bTYPHbIN, 93KOHOMWYECKMIA 1M 0O6pa3oBaTeNbHbIN LIEHTP MOBOMKbS.

® KpymHbI MPOMBILLAEHHbIN LIEHTP, FOTOBbIN NePenT B KAaTEropnio «MUMIIMOHHUKOB .

e A modern, dynamically developing city.

e Ranked among top 20 Russian cities.

e Cultural, economic and educational center of the Volga region.

e | arge industrial center reaching a «million-plus population» in the nearest future.
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e COUMANIBbHO-9KOHOMUWYECKHUE NOKASATEN

e SOCIAL-ECONOMIC INDEX

1,2 MJIH yenosex

00OLLas YMCNEHHOCTb
MOCTOAHHOI O HaceeHns
CapaToBcKoW arnomMepaLimm

850 000 uenosex

obLLaa YMCNEeHHOCTb
MOCTOSAHHOr O HaceneHua CapaTtoBsa

221 847 yesioBekK

obLLast YMCNEeHHOCTb
MOCTOSIHHOIO HacesieHNs SHrenbea

31 000 py6nei

cpegHeyLLeBon 00XOf,
HaceneHus

76% A0X0O0B HaceeHnsa

TPATUTCS Ha MNOKYMKY
NoTPEBUTENBCKNX TOBAPOB W YCyr

858 «m

yOaneHHOCTb K Foro-BOCTOKY
oT MoCKBbI
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1,2 million people

total resident population
of Saratov metropolitan area
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850 000 people

total resident population
of Saratov

221 847 people

total resident population of Engels
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31 000 rubles

average per capita income

76% of personal income

consumer goods
and services make up

858 «km

distance to the
south-east of Moscow
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e OBLLAA MHOOPMALNA OB OBbEKTE

e GENERAL INFORMATION ABOUT THE PLACE

Obuwas nnowaap /| GBA

20 000w

ApeHaoyemas nnowanb [ GLA

16 500 w*

o TK «DopyM>» - MepBblil TOProBbI KOMMEKC B ropofae, nocTpoeH B 2004 roay.
e OTKpbITUE 1-11 04epean - 2004 rog,

® PeKOHCTPYKLMS 06bekTa , yBenmMyeHne niowaam B 2,5 pasa - 2013 rog.

e OTKpbITUE 2-1 odepeam - aBrycTt 2013 roga.

e OTKpbITUE 3-11 ovepenm - 2022 rop.

e Forum is the first shopping complex in the city, that was built in 2004.

® The opening of 1-st phase - 2004.

e Reconstruction of the object, an increase in the area by 2.5 times - 2013.
e Opening of the 2-nd stage - August 2013.

e Opening of the 3-rd stage - 2022/ MapkoBka / Parking

300 MecT [ cars

&

CpenHsis nocellaemMocTb TK/
The average attendance
of Forum

400 000 Yyesn./mec.

people per month
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o TENANT MIX HETCKMM

CEFMEHT

Acoola, [eTckuin Mup,
Toy.ru, Pelican,
KoTodel n opyrue

CHILDREN'S
SEGMENT
AKOPHDbIE AC?oi}.athSéig rr:'/nr,
APEHﬂATOPbI Kotofey and others

Sephora, JleoHapnoo,
Anboopano, Familia,
Hetckmin mmp, Sinsay, Fun Day

ANCHOR
TENANTS

Sephora, Leonardo,
Eldorado, Familia,
Detsky Mir, Sinsay, Fun Day

FASHION
OMEPATOPDI

Oodiji, Elis, Gerry Weber, Sinsay
1N MHOT e apyrne

topy

Motegors

FASHION
OPERATORS

Oodiji, Elis, Gerry Weber
and many others




e CXEMA TK «POPYM»

* PLAN OF SHOPPING COMPLEX FORUM
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e PACIMNOJIOXKEHUE N TPAHCTNOPTHAA OOCTYINHOCTb

e LOCATION AND TRANSPORT ACCESSIBILITY

o KoMreKc pacronioxeH B CaMOM LIEHTPE ropo/a Ha UCTOPUYECKN TOProBOM NIOWAAM.
© OCTaHOBKM OBLLECTBEHHOr0 TPaHCMopTa HaXoaATCs B HENOCPEACTBEHHOM 6/130CcTh oT TK «Dopym»».
® Yepes ocTaHoBKy TK «DopyM» MPOXoadT MapLLpPyThl MEX4YrOPOOHErO COOBLLEHNS.

Yepes octaHoBKM TK «Dopym» npoxoauT 6onee 25 MapLUpyTOB 0OLLLECTBEHHOrO TPAHCMOPTA.
B 30He ABagLaTUMUHYTHOM NeLEeXoaHOM OOCTYMHOCTU NpoXmBaeT 6onee 400 000 yenoBek.

® The shopping complex is situated in the city center in the historic business part of the town. EI?I. gu"ﬂmmn»
e Stops of public transport are situated in a close proximity to the Forum.
® The long haul bus service gets through the Forum'’s stop. 600 M @ 50 m
BLL «<Hasuratop» LIeHTpanbHbli PbIHOK

ropopga «CeHHo»

More than 25 directions of public transport go trough these stops. TK « (DO PyM »
More than 400 000 people live in the twenty-minute walking accessibility to the Forum. 1,3 KM @
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e PEKNTAMHA4A NOAAOEPXXKA

e ADVERTISING SUPPORT { Oy

.
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CE30OHHDbIE PEKJTIAMHbIE
KAMIMAHWUN:

SEASONAL ADVERTISING
CAMPAIGN:

® /ImMmnaxxesble PK. ¢ Branding campaign.

° CTUMynMpYytoLLMe noTepen. e Promotional lottery.

MEPOMPUATUA
B KOMIJIEKCE

EVENTS IN THE SHOPPING
COMPLEX

e Children's parties.
e Creative master classes.

e [leTckuMe NpasgHnKN.
® TBOpYeckmne MacTep-Kacchl.

® QOellH-MeponpuiTUS. e Fashion events.

® [1epeKpPeCcTHbIN MAPKETUHT. ® Cross-promotion.

® PasBniekaTesibHble MPOMO-aKLIMK. e Entertaining promo events.
e Festivals and fairs.

® |nternet promotion.

e DecTBanM U ApMapkul.

e [poasukeHme Yepes IHTEpPHET.
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* KAPTA OCHOBHbIX KOHKYPEHTOB

TPL, «<HAPPY
HAPPY MO . MOJJ1»
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